
Cultural Umbrella
PR for Applicants



Getting information about 
your offering to media

• Traditional (newspapers, magazines)
• Online (e-publications, bloggers) 
• Social (Facebook, Twitter, Instagram etc.)



• Reach your target audience directly
• Spread the word yourself
• Complement traditional media coverage
• Expand your message’s reach















ONLINE PUBLICATIONS 
AND EVENT 
CALENDARS

TOPICAL WEBSITES AND 
E-NEWSLETTERS

BLOGGERS AND 
INFLUENCERS

SOCIAL MEDIA GEARED 
TO YOUR AUDIENCE



• Payment to a PR provider 
approved by NewmanPR
• Producing and distributing 

PR materials to print, radio 
and TV, online and social 
media, and influencers



ALL NEEDS / PRIMARY CONTACT:
Carol Shaughnessy
Carol@NewmanPR.com
305-797-0579

WEBSITE / SOCIAL MEDIA NEEDS:
Julie Botteri
webeditor@fla-keys.com
305-360-1498
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