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What We Will Cover

Developing a Marketing Plan

Logo Usage

Co-Op Opportunities




Developing a Marketing Plan

Target Audience

- Who do you want to come to your event”?
- What are their interests”?
- Where will they ideally be coming from??

- How will you measure attendance?

- How can you reach them?




Developing a Marketing Plan

Strategy & Messaging

- What is unigue about your event?
- What are the benefits to a tourist in attending?

- What do you want the response to be to your marketing
Awareness

Registration

Ticket Purchase




Developing a Marketing Plan

Ways to promote your event:
Media - radio, television, newspaper, magazine, digital (banners, video, emails, social media)
Promotional Signs - posters and banners to be displayed in and out-of-county
Promotional Items - t-shirts & hats only
Direct Mail - brochures, postcards or pamphlets (including postage and shipping)
Programs & Play Bills - a list of event detalls distributed at the event

Public Relations - the cost required to have the press promote your event

Production - the cost of producing creative for media




Developing a Marketing Plan

In-County Media - no more than 30% of media placement & production

- (Generating awareness primarily with locals

- Visitors already in the destination

Out-of-County Media - at least 70% of media placement & production

- Jourists that already have a trip planned to The Keys

- Those In the market for travel




Developing a Marketing Plan

What media is best for my event”

- Niche Events - music, theatre, art, history, literary
- Specialty publications & websites

- Targeted social ads based on interests/geo

- General Events - interactive, broad audience reach

Major city & community publications and sites

- State travel magazines and general news/travel websites

- (Geo-targeted social ads




Developing a Marketing Plan

Finding Costs

- Advertising rates on websites
- Call sales reps for costs

- Non Profit Rate with your 501(C)(3)

ke New dJork Eimes

MED'A KII MENVIPAPTR  SUNDAY NADAIINE " MANGUENE  CramD  NOEILD  TARLLET  Evenrs

Our [T} audlence ARTnews

Quality. Quantity. Loyalty.
‘ ‘ Media Kit 2021




EXHIBIT D

CULTURAL UMBRELLA EVENT BUDGET - FISCAL YEAR 2021

APPLICANT IS ADVISED PRIOR TO COMPLETING THIS BUDGET TO REFER TO THE FUNDING APPLICATION
SHOWING THE ALLOWABLE MARKETING EXPENSES THAT WILL BE CONSIDERED FOR REIMBURSEMENT

THERE WILL BE NO AMENDMENTS TO THIS BUDGET {EXHIBIT D} AFTER BOCC APPROVAL OF AGREEMENT

EVENT NAME

*MEDIA PLACEMENT & PRODUCTION COST: $

(Only 30% of this line item may be spent on in-county advertising)

PROMOTIONAL SIGNS:
PROMOTIONAL ITEMS:
DIRECT MAIL PROMOTIONS:
PROGRAMS/PLAY BILLS:
PUBLIC RELATIONS:
**GENERAL NON-ALLOCATED:

(Funds applied to Media Placement & Production Cost may only
be applied to out-of-county advertising)
TOTAL )

*No more than 30% of the Media Placement and Production Costs line item shall be expended on
advertising media costs attributable to in-county placement (see Exhibit A of Application).

**The General Non-Allocated line item should not exceed 15% of the total funding allocation and may
only be utilized for acceptable event marketing expenses (see Exhibit A of application).

Actual expenditures may deviate no more than 10% from the budgeted line items noted above.

TDC will only consider reimbursement of permissible marketing expenditures that highlight the special
event versus the regular programming of a business, organization or the facility.




Media Placement with TDC Funds

Out-Of-County Media Publication

Circulation/Impressions

Estimated Amount Allocated

Sub-Total Out-Of-County Media:

In-County Media Publication

Circulation/Impressions

Estimated Amount Allocated

Sub-Total In-County Media:

TOTAL Media Spend:

PLEASE NOTE: At least 70% of your media must be OUT-OF-COUNTY and no more than 30% IN-COUNTY.




Logo Usage: Out-of-County

Out-of-county newspapers Tl’]e

Out-of-county magazines F] o d K
Websites Orl d e S
Social Media K W
Television Commercials & €St
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Promotional ltems

Direct Mail Pieces




Logo Usage: In-County

In-county newspapers
In-county magazines
Programs & Play Bills

Street Banners & Posters

The
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Broadcast Sponsorship

Television Ads
- Qut-of-County Logo

Radio Ads

- Voice Over - “Brought to you by the

Monroe County Tourist Development
Council”

The

Forida Ke
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Co-Op Opportunities

Fall E-Newsletter Package - $200

- NYTimes.com Great Getaways - 147k Impressions - 11/17/21
- TimeOut Miami - 21k Impressions - 11/11/21
- Art News - 22k Impressions - 11/17/21

Winter E-Newsletter Package - $200
- NYTimes.com Great Getaways - 147k Impressions - 2/9/22
- TimeOut Miami - 21k Impressions - 2/2/22
- Art News - 22k Impressions - 2/9/22

Spring Digital - $100
- TimeOut Miami - 21k Impressions - 4/13/22
- Art News - 22k Impressions - 4/27/22
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Co-Op Opportunities

Culture Magazine - $500

- Annual circulation,

- Features two cultural stories, paintings and images from local artists,
and a cultural even

'S calendar

- Distributed at chamlbers, galleries, and at various domestic and

INnternational trade shows

destination

- Bound in the 2022 Florida Keys & Key West In-Room Concierge and
placed in guest rooms and vacation rental properties throughout the

Reach 1,000,000

5
Herlage
Museum

PQOPS %. PARK

Islamorade - Key Largo

Froe Vionthly
Family Concerts
Saturdays
November thiu April
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KEY WEST ART & AISTORICAL SOCI=TY
n:lude:
Key West Nuseum ol Art & History
Cusiom Heouse, 287 Front 5t ., Koy Wt
Hey Wost Lghtycuse & I'eoper's Quancrs
P28 Wnidhead S, Key wes'
Feet East Martello MuSaur
F50' 5. Roosevelt BAY., Koy VWost
Tonwesxce 'Willams Mescumm
SI3 Thumen Ave, Noy Wedt
SC5 2950616, Kwahs. org
[acebeak com/INWARSI Y4

KEY WEST AQUARIUN
| Wikewwad 51, Sty Wosl
SC5. 2962051, seyweslaquarium com

ALY WESI GARDENCLUE

DG Atlante Alud | K%' West
ICITF-0T10. hey weyidarderniub.com
[azebook com/Fardeninafont

AEY WESI SHIPWERECK MUSEUM
| ‘Mlkenead St <ey West
ICS-Z73-8990, e ywvestalulpwivihaum

KEY WEST TROMCAL FOFES™

& BOTANCAL GARKDEN

5310 College Rc , Stock Island
JCSZH6-1504. seywesi. garden
facabaok com/wywesihntaniss Igardoe

MAEBEATHON GAKDENC.LD
5270 Overses »4\'5‘ _Nasathon
SCS T43-497 L. maradwngardenclib.erg

MEL FISHER MARITIME MUSEUM
200 Greene S, K2y Wes!
$05.204.2631 melhshororg
(azebouk com/Tlmrs

OLOEST ROUSE

342 DaVa 5L, re) west
SC5.204.950) oirfocg

(@ ebouk com/

Oldost Hoasseane Carda rsXoy'Woas!

MIGECN LY

HETCORIC NESTRICT & GIFT SHOP
2010 Overseds 4wy, Maraihwe
SCASTENL000 aigeonkey not

SALILS TO KA LS MusEUm
9C1 Cardlne St <ey West
SCOZP2-RT1e, lag e'siaon. nel

SANCAR OGS IRST TUTE
516 Duval Si., Key Wes
3CH 204 1835, met tutorancadocong

UPPER SEYS GARDEN CLUB
2403C Overscas liwy,, Koy Large
$C5.394-2424, gardenclabupperkeys org

AALRET T Ayt

MISIC

CUFEE BUILES AVNFHI HEATER
Tre man Wamef it Pzet Koy West
3058093700 thebeyweslarp.com

FLORIDA KEYS CONCERT ASSOOIATION
Thee 2021 season has bexn cancelen out will
racpin for the 2022 seaicn

www. llur el ssonioe Lsoom

ELYES GUITANRL CONDLIT S
MNMUS Yeues
305 5C4 1437, mmeogultarcon

FEYSCHDRAL ARTS
Marious veaues in Koy West

hevschoalarts.ong

FEY WEST IMPRONPFTU

CLASSICAL CONCERTS

Thv: 2021 acason has bcon cancclcd out will
racpan for 1he 2322 S2aicn

305-256:1520. beywestimgromptu.ceg
facebook, comyV EeyWestinprompta

FEY WEST THEATER

CONCERT SEFRIES

212 Lawn 54, Koy Wosl

S05.985.0455. (hrkervesttheatercon

FOR'S IN IH PAKK

Fourder's Park _Isamarwia

034214320

hevsoamr munityooncerihand.org
facebook . convieyscormmunityconcertband

SOUTH FLORIDA SYNFHONY ORCHESTRA
Pey ‘West concens will be virwaal fur

2021 season

934-222 8342, wathlue lasymplony. oy
OR baystiy com

favebuoh comvaoutllon s vinplos y

TENNESS IR WILLIAMS THEATRE

SVU1 LORERE RO, NEY WesT

W5.266.1530

tvstages.com GR Reystiz.com
facebook.cam/TeanessaeWilliamsTheatre

THEATER

IMINGE THIATER

key ‘NMedt - \arious venues
J05731 0581, Cingetheater. g
lacebook . camvieywest! ringe

NARATHON COMMUNITY THEATAL

101 Overseas Fwy  Marathon
J05743:00%4 mantomkbeatrong
[acebook.comyMarathenZommunity Theatre

FED BARN THEATRE

10 MDeval Sr (rean, Ky Wea
039609 1, redbane Iwaliv cur s
facohonk com/BedRarnThea! e




Keysco-op.tinsley.com

Home Generic Key West Marathon Islamorada Key Largo @ Dive Images Logos Support

WELCOME TO THE MONROE COUNTY TOURIST DEVELOPMENT COUNCIL CO-0OP SITE

Tinsley Advertising has launched the 2020-2021 Florida Keys Co-Op site for all potential participants to learn about
available programs and participation.

The Keys Co-Op site lists programs by campaign (Generic, Key Largo, Islamorada, Marathon, Key West, Dive & Cultural),
their publication circulation and/or impressions, material closing date, specs, cost and sample ads. Here, you can view in
detail all available programs for the year and prepare your marketing budget accordingly.

Participation:

Sign-up is quick and easy. Click a desired program on the Keys Co-Op site and you will be directed to our sigh-up form.
Additional details of a selected program are outlined in the sign-up form. To participate, simply fill out the selected
program form and hit "submit.”

Payment:
A check is due by the co-op program closing date in order to participate in any program. If we do not receive a check, you
are not guaranteed participation. Please note that credit cards are not an acceptable form of payment.

Invoicing:
Invoices for each program are available on the sign-up form. Tinsley will no longer send out customized invoices on




Policies & Procedures

Approval of logo/County tag usage across all ad types - send proofs to danielle@tinsley.com

Special Requests/Questions - Contact Maxine, Ammie or Sharon at the TDC office

-or Co-0Op

Programs - please pay

insley directly, we will not bill to your TDC line item unless we

are hired to develop & execute your media plan

-

<

Send Marketing Materials
to Tinsley For Approval

Save Marketing ltem and

Receive Approval . .
PP Invoice for Reimbursement


mailto:danielle@tinsley.com

Thank You!
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